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Key Facts Print

> 880*

2030

818
2019

Market volume (worldwide)
in billion USD

+ 1 %
CAGR

Digital printing
Share in market volume

+
Latin

America

+
Africa

+
Asia

+
Eastern
Europe

+
Middle
East

–
North 

America

–
Western
Europe

–
Australia

While the markets for digital and  
analog printing in several countries 
are declining, other countries can  
be identified as growth regions:

Markets for digital and  
analog printing

14 %
2014

17 %
2019

21 %*

2024

Market Insight Philippines

The Philippine printing industry is 
estimated to grow to a size of almost 
USD 5 billion by 2022

Trends Print Packaging
Industry-specific and external trends

Technical 
innovations

Environmental 
awareness and 
sustainability

100

Cost reduction 
by regionalism

Product 
differentiation

Demand  
for smaller 
batch sizes

Packaging
47% market share of the
global print market in 2019

Macroeconomic and demographic trends

Urbanization

$€
Exchange rate 
development

+ %

Economic 
growth

Global  
trade flows

Emerging 
middle class

Key Facts Print Packaging

Market development (worldwide**)
Market volume in billion USD, average annual 
growth rate (CAGR)

Shares as a % 2020

2020 I 352

2025 I 433*

+4, 2 %
CAGR

2020 – 2025

47 %
2019

26 %
Flexible materials

21 %
Folding boxes

12 %
Labels

Other

35 %
Corrugated 
board
packaging

66 %*

2030

Consumption growth through:
•  relatively high wages (in comparison to the other 

ASEAN members) –> buying power increases 
•  young, growing population
•  retransfer of Filipinos living overseas.

Growth engine
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2020, sale-adjusted

Key Facts Economy Key Facts Population
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Philippines Population structure 2018

Urbanization

GDP in billion USD, real growth rate

Economic growth

2020 & 2021, in USD

GDP per capita

Share of  
global GDP

Phillipine Peso

Currency
Filipino (Tagalog) and English

Language

PHP

Inflation  
(in 2021)

3,646*

2021

3,330
2020

$ 98 %
Literacy rate
(2015) 15+ years

30 %
0 – 14 years

46 %
25 – 64 years

19 %
15 – 24 years

Average age 
2020

26

645,973
University graduates (2017)

Level of education

Private consumption
Per capita figures; in USD

2.6 %*

 (as compared to 
previous year)

+316*

Manila

47 %
2018

51 %*
2030

1 %

5 %
>  65 years

Middle class

44 M
2020

2020 I 362 – 9.5 %

2021 I 403*

2022 I 435*

+6.9 %*

+ 6.5 %*

40 %
2020

Households

2000 2021
5 4

Household size

15 M
2000

22 M*

2021

2,336
2020

2,553*

2021

2,775*

2022

3,017*

2023

3,281*

2024

3,569*

2025

110 M
Inhabitants (in 2020)


